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			Need help with your SEO? I do quick screen-share sessions with business owners; we get on the phone, share our screens, and review your site and your competitors’.  I can tell you what you need to do to rank higher than your competitors, how to do it, and if necessary how to find someone reliable to do it for you. The most common reaction I get after a one- or two-hour session is, “Wow, we’ve got a lot of work to do!” A little knowledge goes a long way…I can save you thousands of dollars and months of work by pointing you in the right direction. See here for more SEO consulting information.



I’ve been writing SEO for Dummies since 2003 (it was Search Engine Optimization for Dummies through the 5th edition, after which the publisher decided everyone who wanted to know about search engine optimization knew the acronym SEO). The 2020 Edition, SEO for Dummies, 7th Edition, is now available.

So, if you’re looking for information about a previous edition of SEO for Dummies, please click here. For information on the 7th Edition, read on. You’ll find information about special discounts on SEO tools, some useful additional information, and links from the chapters.


		

	


	
		
				Special Discounts on Tools
	Article: Search Techniques You Should Know
	Article: Staying Out of Copyright Jail This is on the Dummies.com site. It is a little old, but that isn’t a problem for most of the content; the one significant change is that although the article says works copyrighted before 1922 are automatically in the public domain, it is now works copyrighted before January 1st, 1924. Copyright is a complicated issue, but you can find flowcharts and tables that try to simplify it (and manage to do so to a limited degree); see here, for instance.
	Article: How to Pick an SEO Firm (Without Getting Burned!) 
	Article: Paying Per Click This article is pretty old, from a previous edition of Search Engine Optimization for Dummies, so it’s not something you should rely on for managing a campaign, but it does give a quick overview of how PPC advertising works.
	Article: Grab More Page One Listings Using this Sneaky Technique Well, this is embarrassing; while writing the book I’d planned to post this article on the Web site, and said so in a couple of places in the book. However, during writing it actually ended up in the book. See Chapter 23 for a discussion of different ways to grab more real estate on the search results page, and in particular page 412.



		

	












	
		
			Links in Chapters

Here are the links that are found in the printed book.


		

	




	
		
			Part I: Search Engine Basics

Chapter 1: Surveying the Search Engine Landscape

	AOL
	Yahoo
	Bing
	Dogpile
	Ask
	Yandex
	Startpage
	Swisscows
	Google’s How Search Works page
	Yahoo! Directory
	DMOZ
	Archived DMOZ
	Baidu
	PeterKentConsulting: SEO for Dummies 7th Edition, by Peter Kent


Chapter 2: Search Results, Deconstructed

	Google’s Publisher Center Help
	Vimeo
	Vevo
	Metacafe


Chapter 3: Your One-Hour, Search-Engine-Friendly Web Site Makeover

	Pingdom
	UptimeRobot
	Domain Tools
	Internet Archive
	Answer The Public


Chapter 4: Beating the Competition–Planning a Powerful Search-Engine Strategy

	Peter Kent Consulting’s Rodent Engineering
	SEO for Dummies


Chapter 5: Making Your Site Useful and Visible

	Peter Kent Consulting Sitemap
	Google’s Inside Search: Page Layout Algorithm Improvement




Part II: Building Search-Engine Friendly Sites

Chapter 6: Picking Powerful Keywords

	SEO for Dummies
	Google Ads
	Bing Webmaster Tools
	Ahrefs
	Keyword Discovery
	Keywords Everywhere
	Keyword Spy
	Keyword Tool
	Moz
	SEM Rush
	SEO Power Suite
	Serpt Stat
	SpyFu
	Word Tracker


Chapter 7: Creating Pages that Search Engines Love

	Rapid Rodent Racing’s Twitter
	Rapid Rodent Racing’s Contact page
	Let’s Encrypt
	Google’s Search Console Help: Secure your site with HTTPS
	Google
	White House Official Site


Chapter 8: Designing for Speed

	Google’s Make Your Web Pages Fast On All Devices
	Web Page Test
	YSlow
	WP Engine’s Speed Tool
	GTMetrix
	Pingdom
	Akamai HTTP/2 Demo
	HTTP2.Pro HTTP/2 checker
	HTTP/2 Push Content WordPress plugin
	WordPress HTTP2 plugins search results 
	WordPress HTTP/2 plugins search results 
	WordPress cache plugins search results
	WordPress optimize plugins search results
	WordPress site speed plugins search results
	Cloudflare
	Amazon CloudFront


Chapter 9: Designing for Mobile

	Google’s Mobile-Friendly Test
	mobiReady
	Kobiton
	Google Developer’s Mobile Site Guide
	AMP for WordPress
	AMP
	Google’s Search Console Help: Web Light
	Google’s Search Console Help: Mobile Viewing on Feature Phones


Chapter 10: Using Structured Data Markup

	Google Developers: Understands how structure data works
	Bing webmaster help & how-to: Marking up your site
	Google’s Toolbox: Dataset Search
	schema.org: PostalAddress
	schema.org: AggregateRating
	Google Developers: Get your videos on Google
	Google’s Search Console Help: Google Image best practices
	schema
	microformats
	Google’s Search Console Help: About Data Highlighter
	Structured Data Markup Helper
	Google Structured Data Testing Tool
	WordPress: Schema
	WordPress: structured data


Chapter 11: Avoiding Things that Search Engines Hate

	Google’s Search Console Help: Video best practices
	Iana
	Wikipedia: Aviation
	Google’s Search Console Help: Design AJAX-powered sites for accessibility


Chapter 12: Dirty Deeds, Done Dirt Cheap

	Google’s Search Console Help: Manual Actions report
	Google Webmasters Tools: Spam Report
	Microsoft: Report a Concern to Bing


Chapter 13: Bulking Up Your Site—Competing with Content

	Gizmodo
	Engadget
	Upwork
	Naukrigulf
	Guru
	WriterAccess
	Freelancer
	ArticlesBase
	Fiverr
	brafton
	idealaunch
	brandpointcontent
	NTIS: Nat’l Technical Information Service
	USA Gov.
	Catalog of U.S. Government Publications (CGP)
	Govinfo
	Library of Congress — Government Web Resources
	CIA: Central Intelligence Agency
	Copyscape
	Amazines
	Article Alley
	Article City
	ezinearticles
	Free sticky
	Andrews McMeel Syndication
	Family Features
	News Licensing
	Tribune Content Agency
	AkzoMedia
	Creative Commons
	Wikipedia
	Email Wire
	News Wire
	M2 Press Wire
	Open PR
	PR Newswire
	PR Web
	PR
	PR Leap
	PR Log
	TransWorldNews
	Blogger
	WordPress
	Webmaster Central Blog


Chapter 14: Finding Traffic Through Local-Search Marketing

	Google
	Yahoo
	AOL
	IP2Location
	Google Maps
	Geo Tag
	Yext: Yahoo-Listings
	Yahoo: Small Business
	Google Maps: Street View
	Google Maps: Indoor Maps
	Eventbrite
	Eventful
	Synup
	TribeLocal
	Reputation
	BirdEye
	BrightLocal
	MozLocal
	Advice Local
	Zomato
	Yelp
	Open Table
	Gayot
	Zagat
	The Fork
	Menu Pix
	10Best
	5280
	Visit Philadelphia
	Info Around Philly
	Philadelphia City Directory
	Judy’s Book
	Vitals
	Trip Advisor
	Local
	Merchant Circle
	AT&T YellowPages.com
	SuperPages
	Dex
	Yell.com (in the UK)




Part III: Adding Your Site to the Indexes & Directories

Chapter 15: Getting Your Pages into the Search Engines

	Google’s Search Console Help: Improve your performance on Google Search
	Bing webmaster tools
	xml-sitemaps
	sitemaps
	Exact Seek
	Gigablast


Chapter 16: Submitting to the Directories

	Internet Archive
	Dmoz: Tools
	Best of the Web
	About Us
	Pet Directory
	Net Vet
	Little Paws Rattery


Chapter 17: Product Search—Remember the Shopping Directories and Retailers

	Rakuten
	Overstock
	PriceGrabber
	Walmart
	Sears
	Google for Retail
	Connexity
	Bing Shopping
	Amazon Services
	Shopping
	Paypal
	Sears.com
	Walmart Marketplace
	Amazon Services: Sell on Amazon
	Google Docs
	Microsoft Office




Part IV: After You’ve Submitted Your Site

Chapter 18: Using Link Popularity to Boost Your Position

	Google’s Corporate History
	WebWorkshop
	Wikipedia PageRank Article
	Google PigeonRank
	Topic-Sensitive PageRank
	Wikipedia Googlebomb Page


Chapter 19: Finding Sites to Link to Yours

	Google
	Moz
	Ahrefs
	Semrush
	Majestic
	URLwire
	inman
	Guru
	Upwork
	Fiverr
	Google’s Search Console Help: Helps us maintain the quality of Google search results
	Google’s Search Console Help: Link Schemes
	ReasearchBuzz
	Internet Scout 
	USA Today


Chapter 20: Even More Great Places to Get Links

	AP
	Ezinearticles
	Amazines
	Article Alley
	Article City
	Articles Base 
	Free Sticky
	Upwork
	 Corp Writing
	Writer Access
	 Clear voice
	Google’s Search Console Help: Link Schemes
	Axs
	Suite101
	Associated Content
	Yahoo answer
	Guru
	Fiverr


Chapter 21: Social Networking—Driven by Drivel

	LinkedIn
	Shop at home 
	Ask


Chapter 22: Video & Images—Putting Your Best Face Forward

	Google’s Publisher Center
	Bing’s News Pubhub
	Rev
	Android: TV
	Wikipedia: List of video hosting services
	Google’s Search Console Help: Google Image best practices
	Google’s Search Console Help: Prevent images on your page from appearing in search results


Chapter 23: Beyond the Basics

	Dummies
	Google Custom Search
	Google Search: Sitelinks Searchbox
	Google Search: Establish your business details with Google
	Google’s Knowledge Panel Help
	Google’s Publisher Center
	Google’s Publisher Center Help: Appear in Google News
	Bing: News Pubhub
	FreeCreditReport
	FreeScoreOnline
	Experian
	CreditKarma
	AnnualCreditReport
	Consumer.FTC
	CreditKarma


Chapter 24: When Google Bites Back—A Guide to Catastrophe

	Google’s Search Console
	Microsoft: Report a Concern to Bing
	CNN
	Google’s Search Console
	Google’s Search Console Help: Webmaster Guidelines
	Internet Archive




Part V: Parts of Tens

Chapter 25: Ten Plus Myths and Mistakes

	PeterKentConsulting: SEO for Dummies 7th Edition, by Peter Kent


Chapter 26: Ten Plus Ways to Stay Updated

	PeterKentConsulting: SEO for Dummies 7th Edition, by Peter Kent
	Google’s Search Console Help: Webmaster Guidelines
	Google’s Search Console Help
	Google’s Search Console Help: Search Engine Optimization (SEO) Starter Guide
	Google General Guidelines
	Bing Webmaster Help & How-to: Webmaster Guidelines
	Bling Blogs
	Bing Webmaster Help & How-to: Webmaster Tools Help & How-To Center
	Matt Cutts: Gadgets, Google, and SEO
	TheShortCutts
	Youtube: Google Webmasters
	Google’s Webmaster Central Blog
	Google Search
	Google Trends
	Search Engine Watch
	Search Engine Journal
	Search Engine Land
	Search Engine Roundtable
	Moz: Blog


Chapter 27: Ten-Plus Useful Things to Know

	Google APIs Explorer
	Ahrefs
	AuthorityLabs
	Moz
	RankWatch
	SEOPowersuite
	SEMRush
	Serpstat
	SpyFu
	WebCEO
	PeterKentConsulting: SEO for Dummies 7th Edition, by Peter Kent
	LinkAlarm
	Xenu’s Link Sleuth
	Alexa Toolbar
	SEO Review Tools
	Webconfs
	Google Marketing Platform
	Crazyegg
	Hosted Numbers
	Dial800
	Dialog Tech
	Copyscape
	Google
	99Designs
	Guru
	Upwork
	Thumbtack
	TopTal
	IconicSans
	KeywordDiscovery
	KeywordsEverywhere
	KeywordSpy
	KeywordTool
	Majestic
	Wordtracker
	Linkedin
	Facebook
	Google’s Search Console Help: International and multilingual sites
	Google Webmaster Central Blog
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